EarlyON Child and Family Centre Mini Style Guide

The LOgO Sub-line used when No sub-line used
The stacked version is the primary format of the logo. 39 mm and over when under 39 mm

» For any design, once the size of the Child and Family Centre
sub-line goes below 12pt (39 mm in overall width), remove the Ear Ear
sub-line

* The EarlyON logo can only be used in black or teal once it
drops under 15 mm width (1.5 cm)

* The minimum width allowed for the logo is 9 mm (0.9 cm)

Alternate horizontal format of the logo.

» For any design, once the size of the Child and Family Centre Child and Family Centre
sub-line goes below 12pt (or below a 21 mm overall height),
remove the sub-line —39mm ———

Child and Family Centre

* Once this horizontal version falls below 8 mm in height, use one 7 No zub-l(iine ;‘; be
colour (the primary teal or black). Early @N § used under 2imm
* The minimum size allowed is 5 mm in height. 31 Early @N

The reverse versions of the logo are used on dark backgrounds

Colours Typography
Primary Teal Black
Y

Earl

The primary font for EarlyON
y 70% Teal communication is Helvetica

CMYK: 87C/40M/48Y/15K ~ CMYK: 0C/OM/0Y/100K o

PANTONE®": 7474 PANTONE®": BLACK @N Nee. [Flimited to cross platform
fonts, in programs like Microsoft®

RGB: 22, 112, 118 RGB: 35, 31, 32 ) : prmen e PowerPoint or Microsoft® Word,

HEX: #167076 HEX: #231F20 Child and Family Centre Arial is to be used.

Primary Teal @ 70% Black @ 80% Headings and subheadings -

Helvetica Neue 75 Roman
Body copy and callouts -
Helvetica Neue 55 Roman

Grey

CMYK: 61C/28M/34Y/11K  CMYK: 0C/OM/0Y/80K Early
PANTONE®: 7474 @70% PANTONE®: BLACK @80%

RGB: 99, 141, 148 RGB: 88, 89, 91 Black Headings and subheadings -
) ) Arial Bold
HEX: #638D93 HEX: #58585B Child and Family Centre
Body copy and callouts -
* Pantone is ideal for external vendors of promotional items Arial Regular

As EarlyON programs are provincially funded, the Ontario logo should be included

onta rio @ along with the EarlyON logo. Please ensure the visual identity guidelines are followed.
The Ontario logo includes the wordmark and the trillium symbol. These two elements
are in a fixed relationship to one another and must not be altered.

The Ontario logo is protected under the Trade Marks Act and is restricted for official government use or by
permission only.

Partner logo lock ups — Organizations that contribute 20% or more of their program’s child and family funding
have the option to include their brand logo with the EarlyON logo on all signage. Organizations that contribute space
to operate child and family programs equal to 20% or more of the program funding may also include their logo on
EarlyON signs for those sites.

The Ontario logo is always featured on the right side when used with a partner logo.

Single partner logo Multiple partner logos

Partner logo I o nta rio @ Partner logo : Partner logo onta rio @

—_—— —_— X — — X —X — —X



Minimum Clear Space

It's important to maintain a minimum amount of clear
space around the EarlyON logo. This space isolates the
logo from competing graphic elements that may divert

attention.

The space required on all sides is equivalent to the
height of the ‘a’ for English and French applications,
and the height of the ‘E’ for bilingual.

To ensure the greatest visual impact, the Ontario
logo must always appear within a zone of clear
space equal to half the height of the symbol.

No other elements should appear in this space.
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Child and Family Centre

Things to Avoid

Do not rotate

Do not use
shadows

Do not use
different
colours

Do not change
the position of
the elements
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Do not alter Ea rl

the height @N

and width
relationship

Child and Family Centre

Do not alter the

Early

proportions

Child and Family Centre
Do not place
on a busy Edrly
background

Child and Family Centre

Do not use the wordmark as part
of a headline, body copy, etc.

Here at Early©ON we’re
committed to...

Digital

Ontario @
—180 px—

Below are the minimum widths for the
Ontario logo to ensure legibility for both
print and digital formats.

For high-resolution (retina) displays

Ontario @
— 90 px —

For lower-resolution digital displays

Do not add
additional
type to the
wordmark
or sub-line

Do not outline

Do not replace
the wordmark
or sub-line
with a different
typeface

arly
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The BEST Child and
Family Centre
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Child and Family Centre
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Samples

The samples below are for inspiration only.
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Lorem ipsum dolor sit amet,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam erat nibh,
blandit ac massa sed, laoreet lobortis dui. Curabitur euismod nulla et eros
tempor varius dictum a ante. Nullam enim dolor, tristique vitae nibh sed,
tempor tincidunt sapien. Aliquam luctus ut turpis non ornare. Aenean laoreet
metus quis mauris tempus, a finibus turpis ultricies. Phasellus neque tellus,
vehicula id felis non, interdum commodo tortor. Vivamus sed accumsan
magna.

Nulla malesuada neque

Curabitur vulputate ipsum lectus. Vestibulum sed finibus velit. Maecenas
quis sagittis neque. Nulla ac mollis dui. Proin id lorem convallis, lacinia mas-
sa a, lacinia magna. Nunc sodales posuere lectus, quis fermentum massa
consequat non. Sed placerat justo ante, vel malesuada eros cursus et. Nulla
malesuada neque vitae dui rhoncus, quis iaculis purus placerat. Phasellus

i erata Duis auctor nibh vel sollicitudin
egestas. Nullam ex purus, vestibulum ac eros vitae, semper sollicitudin
ante. Sed tincidunt ex at massa imperdiet, vitae malesuada mi aliquam.
Nunc porta felis sit amet consequat euismod. Nam semper nulla ut ultricies
consectetur. Aliquam et sapien consequat, efficitur lectus vitae, viverra odio.

Pellentesque sit amet elementum arcu. Ut vel bibendum lorem, vel porttitor
lacus. Sed sed ante metus. Vivamus finibus orci ut

Cras eu quam tempor, imperdiet ipsum condimentum, pulvinar tortor.
Aenean euismod est id magna semper scelerisque. Aliquam tempor lectus
sed lacus aliquet consequat volutpat ut urna. Donec commodo eget lorem
id bibendum. Cras facilisis nulla id lectus iaculis, sit amet elementum

ligula scelerisque. Aliquam diam sapien, tincidunt id ligula vel, egestas
pellentesque risus. Aliquam malesuada sollicitudin metus, in sodales lectus
fermentum a. Morbi facilisis magna libero, vel sagittis dolor consectetur quis.
Etiam auctor, mi ornare tristique malesuada, augue felis hendrerit arcu,
tristique mollis libero eros et est.

Ontario@

Promo item layouts to consider

Banners

Helpful Design Tips

Early

Child and Family Centre

TODDLER
PROGRAM

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam hendrerit neque
risus. Maecenas venenatis arcu eget leo malesuada, at dapibus sem omare.
Nullam nec dolor sollicitudin, rutrum justo quis, pharetra mauris.

Reading
Program

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Aliquam hendrerit neque risus.
Maecenas venenatis arcu eget leo malesuada,
at dapibus sem ornare. Nullam nec
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Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Aliquam hendrerit neque risus. Maecenas venenatis arcu
eget leo malesuada, at dapibus sem ornare. Nullam nec dolor
sollicitudin, rutrum justo quis, pharetra mauris. Nam dictum
varius gravida. Mauris id odio a dui dapibus molestie. Integer
mattis id orci vel imperdiet. Donec sit.

SIGN UP TODAY!

Ontario @

Smaller print areas
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+ Use bright colours to attract attention while ensuring the EarlyON and Ontario logos remain legible

* Never place the logos over a busy background. They should be on a clear white or coloured background.

+ Stay focused - avoid multiple or repetitive messages/information.

+ Put the most important information at the top and less important information below.

* Have a clear call-to-action

+ Use images and graphics to create interest

24-883-029



